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Introducing Twitter 

What is Twitter? 
Twitter is a free website and service which 

allows you to stay connected and up-to-date 

with colleagues, experts and organisations. 

Users on Twitter post short messages, called 

Tweets, which are read by others. 

You can follow users on Twitter, so that their 

Tweets are displayed when you log in. 

By following others’ Tweets and allowing others 

to follow your Tweets, a network is created. 

What are Tweets? 
Tweets are only 140 characters long. This seems short, but is deliberately designed to make the posts 

quick to read and without any waffle.  

Tweets are public by default. However, some users protect their Tweets so only people they approve 

may follow them. It is important to note that anything you post on Twitter must be considered in the 

public domain, as Tweets may be retweeted (see later), broadcast on TV or printed in newspapers. 

Tweets are very transient and designed to reflect current activities. Posts have a very short lifespan 

of relevance (a few days at most) and are not designed to be permanent records. As such, you should 

not depend on the existence of a Tweet if you intend to return to a link that was shared in it later. 

Tweets can be about anything. Different users will adopt different reasons for using Twitter. Whilst 

this guide looks at Twitter in an academic context, many users use Twitter in a personal domain. 

Twitter was originally established to allow users to find out about the little things in each others’ 

lives. Though there is still a large proportion of users using Twitter in this way (answering the 

unspoken question ‘What are you doing?’), Twitter is also used for researchers and organisations to 

broadcast their latest work in progress, pose questions to their academic community, share links and 

useful material, provide opinions on the latest news stories, and report their views on events (e.g. 

conferences). 
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Key pages on Twitter 

Your Twitter page 

Your public face on Twitter is your Twitter page. It is accessed by appending your username to 

https://twitter.com/ and is available publically, without users logging in (unless you have protected 

your Tweets). E.g. https://twitter.com/spsw (Figure 1).  

The page shows your Tweets, who you follow and who is following you, amongst other things.  

Timeline 
The first page you see when you are logged into Twitter is the timeline (Figure 2). The timeline is 

personal to you. This page brings together all the Tweets from the Twitter accounts you follow. It can 

be accessed at anytime by clicking on the Home icon, top left. 

The timeline is also where you can post a new Tweet, using the box on the left side. 

On the lower left hand side are the latest words or hashtags ‘trending’ on Twitter. As mentioned 

previously, Tweets are highly transient and so collectively can be used to reflect common talking 

points amongst users of Twitter, hopefully in some way connected to your interests. The trending 

words or hashtags are the most common words being Tweeted over a short, recent period of time. 

 

Task A: Creating a Twitter account 
The instructions below are for creating an account using Twitter’s web interface, but you can 

also download a free Twitter app on your smart phone and use Twitter mobile. 

1. Go to http://www.twitter.com 

2. Fill in your details in the ‘New to Twitter? Sign up’ box on the right-hand side of the 

Twitter log in page. Ensure you choose a secure password. 

3. Click the Sign up for Twitter button. 

4. On the next page, Twitter will suggest a username, but you can change this. 

5. Click the Create my account button.  

6. You can then work your way through a series of pages which introduce Twitter, or you 

can skip this by going to http://www.twitter.com. Tasks within this guide mirror some 

of these initial setup steps. 

7. Your account is now created. You will then see the Twitter timeline. 

 

http://www.twitter.com/
http://www.twitter.com/
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Figure 1. Twitter user page 

 

 

Figure 2. Timeline 

 

 

Figure 3. Connect page  
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Interactions and mentions 

A summary of networking activity is available through the Connect page ( 

Figure 3). This shows you Interactions, which highlights retweets, new followers and Mentions, 

where someone has included your @username in their Tweet (possibly to reply to a Tweet by you). 

 

Following 
Following other users is an integral part of the Twitter experience. By following other users’ Tweets 

your timeline displays ideas and resources that are relevant to you.  

You can follow experts, celebrities, friends and organisations. Whenever you find a Twitter user that 

interests you, follow them! 

 

Creating your network 
As you will see, by following other users, you are able to read their Tweets in one place (your 

timeline). Similarly, if someone is following you, your Tweets would appear on their timeline. 

Task B: Posting your first Tweet 
In this task you will post your first Tweet. Remember that Tweets have a limit of 140 characters, 

so you will need to try to be succinct whilst also being interesting and informative. 

1. Log into Twitter if you have not already done so. 

2. On your Twitter timeline (Home), type your Tweet into the box provided on the left hand 

side (‘Compose new Tweet…’). 

3. Click the Tweet button when finished. 

Stuck for ideas? “This is my first Tweet. Using a guide written by @mattcornock from @spsw” 

Task C: Following a Twitter user 
In this Task you will follow the Department of Social Policy and Social Work’s twitter account. 

1. Log into Twitter (if you have not already done so). 

2. Search for ‘spsw’ using the Search box at the top of the page. 

3. On the left side of the results page click ‘People’. 

4. Click the Follow button for the user ‘SPSW @spsw’. 

5. Click the Home button at the top left of the page to return to your timeline. 

Tweets posted by @spsw will now feature on your timeline. 
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As, by default, anyone can follow anyone else, this allows an ad hoc network to be created 

organically over time without the need for introductions or face-to-face contact. This network can 

then be a valuable source of the latest information or a means to share your own work. 

#hashtags 
Hashtags are single words, acronyms or very short phrases that are used to label, or ‘tag’, a Tweet 

based on its topic or a common theme. To identify these words or phrases as tags, the word is 

prefixed with a hash: #. Hashtags can then be used to search for related Tweets and users tweeting 

about the same topic. For example, many conferences devise a hashtag so that all Tweets about the 

conference can be viewed together by searching on that hashtag. 

However, hashtags are not unique to a specific topic or event. Any Twitter user can create and use 

any hashtag as they see fit. This can cause problems if an event organiser decides to use a hashtag 

that coincidentally is used in another context, e.g. a slang abbreviation. As Tweets are very transient, 

this also means that a hashtag may also have a different meaning at different points in time (e.g. a 

few months or a year later) and can be recycled. 

 

@user 
You can refer to Twitter users within your Tweets by using @user, where ‘user’ is the Twitter 

username for the person or organisation you are mentioning (as we did in Task B). On Twitter, you 

should use someone’s Twitter username instead of their real name, as Twitter will then automatically 

provide a link to that user’s Twitter profile helping the creation of a network. 

Where you use a @user reference depends on your Tweet. If you are replying to another user, or 

reacting to one of their Tweets, you should start your own Tweet with their @username. In doing so, 

Twitter will attempt to work out a conversation path that can be more easily read in its entirety.  

If, however, you are just referencing the other user and not directly replying to them, you should not 

put the @username reference at the start of the Tweet. 

Task D: Using a #hashtag to find people to follow 
In this task you will use a hashtag to follow other people with similar interests. 

1. Log into Twitter (if you have not already done so). 

2. Search for ‘#policy’ using the Search box at the top of the page. 

3. Click the link ‘All’ at the top of the search results to expand the results. 

4. Click on the users’ real names. A popup box will appear showing the user’s latest Tweets. 

5. Click the Follow button to follow the user, or click the X (top right of the popup) to close. 

Return to your timeline (Home button, top left) when finished. 
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Examples 

“@mattcornock Can you tell me more about the academic uses of Twitter?” 

“Attended a workshop today run by @mattcornock on Twitter and blogging” 

Retweets 
Retweeting is the process of sharing someone else’s Tweet on your own profile so that your 

followers will also see that person’s Tweet. Retweets help to disseminate news and resources that 

may be interesting to your own followers or that you find particularly interesting yourself and want 

to associate yourself with that topic. 

Retweeting is an essential process to establish a Twitter community, so it is heartily encouraged. 

To retweet a post, simply hover over the Tweet to display action icons below and click Retweet 

(Figure 4). 

 

Figure 4. Retweet 

Sharing resources 
Twitter is often used to share links to news stories, blog posts, journal articles and websites. Twitter 

will shorten links, particularly long links, and use its own shortening service: http://t.co/ 

An alternative service is http://bit.ly/ and you can use this service yourself to shorten long web links 

and then track who clicks the link you post on your Twitter feed. This is useful if you want to gauge 

how well Twitter works for you if you are keen to use it as a dissemination platform. 

On bit.ly, you can append the + character to the end of your shortened bit.ly link to view the click 

statistics. E.g. https://bitly.com/Mf3wgN+ 

Using a web link shortening service also allows you to make more use of your 140 character limit. 

http://t.co/
http://bit.ly/
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Introducing Blogs 

What is a blog? 
A blog is a particular type of web site that is comprised of a sequence of posts. The posts may be 

of any length and feature any type of content (text, photos, video). Posts are displayed to the 

readers in reverse chronological order, with the most recent first. 

The internet can be described as a collection of niches, or communities talking about specialist 

interests. The best blogs have a specific audience in mind, so that each post is relevant to the 

audience. Without a clearly defined purpose, a blog may veer in content and style and discourage 

readers returning.  

Blogs are designed to encourage participation and engagement with the reader. Not only are 

they used for disseminating content, but with commenting functionality they invite the reader to 

respond and react to the post. Authors of blogs should expect both positive and negative 

reaction, and be willing to reply to any reader comments. Creating an ‘active’ blog site again 

encourages a greater readership. 

There are free-to-use blogging platforms, the most common two are Blogger (provided by 

Google) and WordPress (used in this guide). Both are very stable and host your blog for free, but 

with limitations. For a basic blog, these limitations are not an issue. 

Types of blog 
Blogs are best written by authors who are passionate and interested in the subject. They are less 

formal than academic writing, tend to be written in first person and are often more opinionated 

too. However, this does not mean a blog is simply a tirade of gripes. Blogs may take many forms: 

personal opinion, project diaries, news, community projects, culture, learning logs, photo or 

video diaries, how-to, theory, reflective practice… They may also use a variety of media (text, 

audio, video, images) to help best convey the message of the blog post. Once you have decided 

on the type of blog, you will then need to consider the type of writing style. The following may 

help you work out what style will best suit you and your audience: 

Personal / professional 

When a blog is written by an academic, it is important for 

the reader to be able to identify whether the posts are from 

the author’s personal point of view or their professional 

activities. Whilst these descriptors are not mutually 

exclusive, the balance between the two should be the same 

throughout the blog. 

  

Personal Professional 
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Educate / entertain 

Blog posts need to be interesting and engaging, therefore 

it is important to have a balance between education and 

entertainment. A dry, academic article is unlikely to insight 

a response in your readership, but conversely, light-

hearted banter is unlikely to be labelled as an 

authoritative source of information or discussion. 

Local / global 

Often overlooked, it is important to recognise that your blog 

may be viewed from anywhere in the world. If your work is 

applicable internationally, ensure that the language used is 

accessible to different countries and cultures. However, do 

not undervalue the significance of local readership (local can 

be any sized area, or even a profession). A blog tapping into 

a specific locality or profession is more likely to engage a 

specific audience. 

Reasons for blogging 
People blog for a variety of reasons, some to share their opinion on the world, others to make 

sense of it. For academia, there are a number of reasons why blogging is an important activity: 

 Faster dissemination of ideas 

 Means for engaging others interested in your work 

 Raising your online identity and promoting your work 

 Reflecting on events and activities 

 Establishing ownership and expertise 

(Adapted from Ashton, 2011) 

To help set expectations for your readers, you should share the reasons why you are blogging and 

be clear to yourself how frequently you will post to your blog. 

An easy way to try our blogging, to see if it works for you, is at conferences. Attending many 

sessions in a short space of time can often leave little time for reflection. Blogging, either by 

creating one post per session attended, or by writing a summary of the conference, helps the 

reflective process and making sense of the disparate notes jotted down in the lecture rooms. For 

an example, see: http://www.mattcornock.co.uk/blog/matt/durbbu-2012. 

By providing blog summaries of a conference, you also tap into an interested audience. For 

example, letting the conference organisers know about your blog or Tweeting a link to your 

summary with the conference hashtag. 

Educate Entertain 

Local Global 

http://www.mattcornock.co.uk/blog/matt/durbbu-2012
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Features of a blog 
Every blog will have some standard features. Figure 5 shows those features broken down for a 

typical blog page. 

    

Figure 5. Blog features 

(Original blog source http://fuelpoverty.eu/) 

Title and logo 

The title must clearly identify the blog. It will be the first thing on the page, and will contribute 

towards search rankings. 

Navigation 

In addition to the blog posts, you will also need to create an ‘About’ page to explain the purpose 

of the blog and allow potential readers to find out about the credibility of the author. You may 

decide to create additional pages that bring together posts on particular themes, or provide 

further background information.  These will be linked from a navigation menu, typically at the top 

or to the side of the page. 

Post title 

Every blog post should have a meaningful title that contains the keywords that potential readers 

might search for. The first three words are the most crucial, so you may have to re-order 

sentences in order that the keywords appear up-front rather than at the end of the title. 

Post content 

The body of the post may be text, image, embedded videos or other resources such as slides. 

Every post will need an introduction as text is still primarily the way in which both readers and 

search engines decide on the relevance of your post. 

Tags 

Tags are commonly found on blog posts at the bottom. These are labels which help to summarise 

the post in a few keywords. Blog posts can also be collected together by tags. 
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Commenting 

Commenting will feature at the bottom of posts and is the main mechanism for active reader 

engagement. You have the option to moderate comments before they appear on your blog. 

Previous posts 

Links to an archive of posts or a list of previous posts are essential on blogs to aid readers in 

finding other posts they might be interested and show the longevity of the blog. A blog that has 

existed for a while is more likely to be seen more authoritative than one just that has just started 

up. This is why, when first launching your blog, it’s advisable to have a number of posts online. 

 

 

Task A: Planning your blog 
It should be clear by now that having a clearly defined purpose and audience is crucial to the 

success of a blog. To help you think about setting up a blog, complete the Blog Planning Template 

at the back of this pack. 

Task B: Sign up to WordPress 
We will be using WordPress as part of this workshop. You will need to set up a WordPress 

account. This will allow you to a) comment on blogs, b) create a blog, c) be an author on a blog. 

1. Go to http://www.wordpress.com 

2. Click the large orange Get started here button. 

3. Click the link 'signup for just a username', on the right side of the first block: 

 

4. Add a username, a password and your email address. 

5. Click the Sign up button to proceed. 

6. You will be sent an email. Go to your email inbox and find the email from WordPress.com. 

Open it and click the Activate Account button: 

 

7. You will then be logged into WordPress. 

http://www.wordpress.com/
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Writing style 
As mentioned, the writing style for online work is very different from that in-print. Web users are 

impatient, therefore scan web pages before committing themselves to read. This requires certain 

conscious decisions to be made by web authors to ensure that the key, eye-grabbing content is 

prominently positioned.  

 Write for a specific audience – make it obvious that your post is relevant. However, be 

careful what assumptions you make about your audience’s prior knowledge and 

expertise. Avoid too-technical language, provide explanations and expand acronyms. 

Also, avoid overloading with academic style (too many references make passages hard to 

read, but not enough risks credibility). 

 Titles are crucial – a good title will be both informative, contain search keywords and 

perhaps be slightly entertaining too. 

Task C: Create your blog 
To create your blog: 

1. Log into Wordpress. 

2. Select the My Blog tab. 

3. Click Create a New Blog. 

4. Complete the form, make sure you choose a web address and title you think will be 

relevant to your blog aims. 

5. Click the Create Blog button at the bottom (the free option). 

6. You will then be asked to choose a design, you can skip this step using the link bottom 

right. 

7. You will now have a new blog and be at the Dashboard. 

Tip: To quickly get to your dashboard you can log in at 

http://YOURBLOGADDRESSHERE.wordpress.com/wp-admin 

Task D: Changing the blog tag line 
WordPress by default inserts a generic tag line (one-line summary of your blog). You will need to 

change this to something meaningful and attention grabbing. 

1. Go to your blog's Dashboard. 

2. From the Dashboard side menu, select Settings > General. 

3. Edit the Tagline. 

4. Click the Save Changes button at the bottom of the page. 
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 First lines of the first paragraph are crucial – most readers will give you the first 

paragraph to hook them into your post. Establish what you are writing about and include 

teasers. 

 Structure the post with headings – headings enable you as a writer to clearly think of 

how your blog post will progress, but it also helps your audience break down longer posts 

into manageable chunks. 

 Beginning, middle, end – basic writing structure applies online too. Introductions and 

conclusions are just as important, if not more so, than the bit in the middle. Readers 

should have confidence in your writing and follow your argument from start to finish, 

therefore keep your post focused on a specific issue. 

 Reflection, not description – the success of a blog depends on the personality of the 

author coming through in the writing. There may be dozens of websites which cover the 

same topic, but it is your personal insights and views that will encourage readers to read 

your posts rather than something bland and descriptive elsewhere. 

 Decide on whether you are writing in an official or unofficial capacity, particularly if you 

make your association with an organisation known. 

(Adapted from Golash-Boza, 2011; Patel, 2011; Rowse, 2005) 

Writing process 
 Blog posts can be written before they are published live on the web. Take advantage of blogging 

platforms’ inbuilt features which allow you to preview drafts and publish at a specified time. An 

absolute must is to read your draft before you publish, this is essential for sense-checking to 

ensure your readers can follow your post from start to finish. Delayed publishing (by setting a 

publish time in the future) is useful if you are motivated to write several posts at once but want 

to maintain the impression of a frequently updated blog. 

 

Tags and categories 
The final element of a blog post is how it is categorised in the context of your blog. Tags are the 

main form of labelling available on blogging platforms. WordPress also includes ‘categories’. Both 

tags and categories are short keywords used to describe the blog post. However, there are subtle 

differences between the two.  

Write Post Preview Draft Publish 



15 
 

On a blog site, there may be many tags, perhaps vastly diverse in nature and number to reflect 

the specific content of individual blog posts. However, there will typically be fewer categories, 

which are used instead to represent the overall themes of the blog itself.  

Tags are essential for summarising post content, particularly for web search engines and users 

who want specific blog posts covering specific topics. Categories are more useful for browsers of 

your blog who are looking for a range of posts on a particular theme. You don’t have to use 

categories if you think it would not help structure your blog site as a whole, however it is highly 

recommended that you do use tags on every post you make. 

 

 

Task E: Planning your posts 
Some authors are able to form fully-structured posts straight away. However, if you would like to 

take a moment to plan your posts, use the Blog Post Planning Template provided at the back of 

this pack. As mentioned previously, you should consider your first few blog posts when starting 

up a new blog to help you focus your blog aims and to provide a sense of continued activity to 

engage new readers. 

Task F: Editing the 'About' page 
The About page is essential to establishing: 

 the aim of the blog and identifying your intended audience 

 letting your audience know what they can expect  

 links to wider projects (if your blog is part of a wider campaign/organisation) 

WordPress automatically creates a placeholder About page. You will need to edit this. 

1. Go to your blog's Dashboard. 

2. From the Dashboard side menu, select Pages > All Pages. 

3. Hover over the 'About' page and click Edit when it appears: 

 

4. Write your About page. 

Click the Update button (right hand side) to publish to the blog.. 



16 
 

 

 

Task G: Creating a new page about the blog contributor(s) 
Having a separate page for your own profile is useful to readers as it informs them of the 

expertise and motivations of the blog post author(s). This adds credibility to the blog and also 

encourages engagement if you mention in your mini-biography if you are looking for discussion 

by inviting comments on your posts. 

1. Go to your blog's Dashboard. 

2. From the Dashboard side menu, select Pages > Add New. 

3. Enter a Title in the box at the top of the page. 

4. When you click into the main text box, underneath the title the web address of the page 

will appear. Edit this if it is not short and does not contain useful keywords. 

5. In the main text box toolbar, click the 'Show/Hide Kitchen Sink' icon: . This will allow 

you to create headings to separate your authors using 'Heading 2' from the format drop 

down (normal text is 'Paragraph' which is the default). 

6. Write your page. 

Preview your page and then Publish if it looks ok. 

Task H: Writing your first blog post 
Having a good, short but informative title, with the first few words being the most 'search' 

friendly, will help your blog post be found online. 

1. Go to your blog's Dashboard. 

2. From the Dashboard side menu, select Posts > Add New. 

3. Enter a Title in the box at the top of the page. 

4. When you click into the main text box, underneath the title the web address of the post 

will appear. Edit this if it is not short and does not contain useful keywords. 

5. Write your post. 

6. Assign your post to a Category. 

7. Give your post some meaningful Tags. 

8. Preview your post and then Publish if it looks ok. 

Tip: You can delay-publish by clicking the 'Edit' link next to 'Publish immediately' just above the 

Publish button. This is useful if you want to launch your blog only after you have created 

substantial, meaningful content. 
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Guest authors 
WordPress offers a simple way to invite other people to write blog posts on your blog. This is 

referred to as a ‘guest author’ or ‘guest post’. Guest authors can bring in additional expertise to 

your blog and offer a different opinion on a topic for your audience. Many academic blogs use 

guest authors, or have an established a pool of regular authors, to add academic credibility, 

variety and ensure the blog is kept up to date with current events. 

 

 

Task I: Removing the default WordPress post 
WordPress sets up a placeholder ‘Hello world!’ blog post. You will need to delete this. 

1. Go to your blog's Dashboard. 

2. From the Dashboard side menu, select Posts > All Posts. 

3. Hover over the post titled 'Hello world!'. 

4. Click the Trash link when it appears. 

 

5. The post will move to the Trash. You can retrieve it if you need to using the link at the 

top. 

Optional Task J: Adding extra blog authors 
Once a user has been invited, they will receive an email. Once accepted, they can log into 

WordPress and find your blog's Dashboard under their My Blog tab. 

1. Go to your blog's Dashboard. 

2. From the Dashboard side menu, select Users > Invite New. 

3. Add the new user's username or email address to the top box. If they haven't got a 

WordPress account on that email address, they will be asked to create an account. 

4. For project group members, set the Role to be 'Administrator'. For guest authors, set the 

Role to be 'Contributor'.  

5. Click Send Invitation. 

Tip: See the WordPress guidance on what each role means at 

http://en.support.wordpress.com/user-roles/ 

http://en.support.wordpress.com/user-roles/
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Promoting your blog 
So, you have created your blog, written your About page and made your first few posts. 

Unfortunately, without a little bit of promotion your blog will remain reader-less.  

In order for search engines to find your blog you will need to link to it from a handful of web 

pages. The easiest way to do this is to provide a link on your official organisation profile. If you 

are writing about a particular event, you should send a link to your blog to the event organisers 

with a suggestion they might wish to link through to it. 

You should also use Twitter to share a link to your blog to your followers. Assuming that your 

blog has relevance to them as an audience, you will start to see visitors come through.  

If you provide a link to anyone, use a shortening service like bit.ly (see the section on Sharing 

resources above) to help you track where your visitors are coming from. 



19 
 

Useful readings 
Ashton, M. (2011) The benefits of academic blogging, Dr Matthew  Ashton’s Politics blog. 

http://drmatthewashton.com/2011/05/08/the-benefits-of-academic-blogging/ (Accessed on 10 

July 2012). 

Evans, J. and Day, A. (2014) Twitter for Researchers [Prezi]. http://prezi.com/f9ivxz4pkloj/twitter-

for-researchers/ (Accessed on 11 February 2014). 

Golash-Boza, T. (2011) So, You Want to Start an Academic Blog? Four Tips to Know Before You 

Start, Get A Life, PhD. http://getalifephd.blogspot.co.uk/2011/02/so-you-want-to-start-academic-

blog-four.html (Accessed on 10 July 2012). 

Heathfield, S. M. (N.D.) Blogging and Social Media Policy Sample, Human Resources, About.com. 

http://humanresources.about.com/od/policysamplesb/a/blogging_policy.htm (Accessed on 16 

February 2012). 

Johnson, K. A. (2011) ‘The effect of Twitter posts on students' perceptions of instructor 

credibility’, Learning, Media and Technology, 36(1), 21-38.  

Mollet, A., Moran, D. and Dunleavy, P. (2011) Using Twitter in university research, teaching and 

impact activities: a guide for academics and researchers. LSE Public Policy Group. 

http://blogs.lse.ac.uk/impactofsocialsciences/files/2011/11/Published-

Twitter_Guide_Sept_2011.pdf (Accessed on 11 February 2014). 

Patel, N. (2011) Neil Patel’s Guide to Blogging, Quicksprout. 

http://www.quicksprout.com/2011/11/14/neil-patels-guide-to-blogging/ (Accessed on 16 

February 2012). 

Patel, S. (2011) 10 Ways Researchers Can Use Twitter. Networked Researcher. 

http://www.networkedresearcher.co.uk/2011/08/03/10-ways-researchers-can-use-twitter/ 

(Accessed on 11 February 2014). 

Potter, N. (2013) Blogging in academia [Prezi]. http://prezi.com/56puh4lelpgw/blogging-in-

academia/ (accessed on 18 February 2014). 

Potter, N. (2013) Twitter for Researchers [SlideShare].  

http://www.slideshare.net/thewikiman/twitter-for-researchers-22968557 (Accessed on 11 

February 2014). 

Rowse, D. (2005) Ten Tips for writing a blog post, Problogger. 

http://www.problogger.net/archives/2005/12/30/tens-tips-for-writing-a-blog-post/ (Accessed on 

16 February 2012). 



20 
 

About the author 

Matt Cornock 
MEng PGCert CMALT 

Matt Cornock is the Web and VLE Coordinator in the Department of Social Policy and Social 

Work, University of York. Matt advises on the use of learning technology for the campus based 

programmes and manages the Department’s online marketing. He runs an extra-curricular short 

course ‘Social Media for Social Policy’ for undergraduate students, inviting them to create online 

campaigns using a variety of social media, and assists in teaching information literacy skills.  

Twitter:  @mattcornock 

Website:  http://www.mattcornock.co.uk 

Email:  matt.cornock@york.ac.uk  

Your feedback on this guide is very welcome. Feel free to Tweet about it or send an email. 

 



21 
 

Blog planning template 
  

Web address 
 

 
.wordpress.com 

Title of blog 
 

 

Type of blog 
 

 

Aim of blog 
 
 
 

 

Intended audience 
 
 

 

What should the 
audience expect 
 
 
 
 
 

 

Types of content to 
be featured 

 

Who will the blog 
authors be 

 

How regularly will 
you post to the blog 

 

Duration blog will 
be maintained 

 

Will you allow 
commenting 

Yes / Moderated / No 

 

Site features 

List all site features and static pages 
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Blog post planning template 

Post 1 

Title  
 

Author  

Proof reader  

Publish date  

Type of content  

Post content or 
brief summary (if 
not written yet) 

 
 
 
 

Post tags  

Linked resources  

 

Post 2 

Title  
 

Author  

Proof reader  

Publish date  

Type of content  

Post content or 
brief summary (if 
not written yet) 

 
 
 
 

Post tags  

Linked resources  

 

Post 3 

Title  
 

Author  

Proof reader  

Publish date  

Type of content  

Post content or 
brief summary (if 
not written yet) 

 
 
 
 

Post tags  

Linked resources  
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